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CAFÉDIRECT ACQUIRES KOPI COFFEE CLUB 

- Cafédirect acquires leading ecommerce coffee subscription service, Kopi - 

 

Cafédirect, the UK’s largest Fairtrade drinks brand, today announced it has acquired 

the UK’s first and largest coffee subscription club, Kopi.co.uk. 

 

Launched in September 2011, Kopi selects a new single-origin coffee from around 

the world each month, freshly roasts it and delivers it to its members. The startup 

has delivered more than two million kilograms of premium coffee direct to 

subscribers since launch. The brand caught the attention of Cafédirect due to its 

dedication to sourcing only the best coffee and paying the fairest, premium prices to 

growers; an approach echoed by Cafédirect’s own direct trade model. 

 

John Steel, CEO of Cafédirect, said: “This acquisition creates an opportunity to get 

closer to our customers, further closing the gap between grower and drinker. And 

for our Kopi subscribers we can develop small batches of premium, bespoke coffees 

we could not sell in the supermarket. We see this new venture as complimentary to 

our existing retail and food service business, strengthening our credentials and 

building a better understanding for consumers of what Cafédirect stands for.” 

 

Philip Wilkinson, co-founder of Kopi, added: “The success of our ecommerce 

subscription model has shown people aspire to drink better and fresher coffee at 

home while learning something new each month, and that they value the 

convenience of it being curated by real experts and posted through their letterbox.  

Cafédirect is the perfect partner. It shares our vision, has the resources and ambition 

to really help us grow to the next level, and is the pioneer of fair and direct trade. 

Together we aim to shake up the UK coffee market.” 

 

Cafédirect will run the club from June 1st and Kopi will be rebranded to Cafédirect 

later in the year. 

 

- Ends - 
 
 
 
 
Notes to Editors: 
For more information contact Louise or Dylan at cafedirect@commsiq.com 
 
About Cafédirect: 

mailto:cafedirect@commsiq.com


Cafédirect has a unique business model with a dynamic mission to change lives and build 
communities. Set up 23 years ago, it was the first coffee brand in the UK to carry the Fairtrade label. 
Now the Cafédirect network consists of 38 small-scale coffee, cocoa and tea producer cooperatives 
across Latin America, Africa and Asia, representing more than 280,000 smallholder farms. 
 
Cafédirect sources coffee directly from smallholder growers who work in harmony with the local 
ecosystem, with personal attention and care, using skills passed down through generations. Those 
smallholders often farm in remote communities and are the least able to realise the benefits of their 
harvest. Their livelihoods are also extremely vulnerable to risks such as climate change. 
 
To date, Cafédirect has invested the equivalent of the more than 50% of its profits back into grower 
programmes designed to increase skills, improve quality, protect the environment and build 
communities for the producer partners who produce the raw ingredients for it award-winning range 
of coffees, teas and hot chocolate. 
 
About Kopi Coffee: 
Kopi was founded in 2011 by Philip Wilkinson and Simon I’Anson, with a vision to provide only the 
very best premium coffee to people through their letterbox each month. Ecommerce specialist Genie 
Ventures acquired a stake in 2012.  Formulated as a discovery experience, members get to try a 
different fresh coffee each month that comes with a high quality tasting booklet explaining the 
flavours and provenance of each coffee. Kopi has appeared in a wide range of press and media 
including the Alan Titchmarsh show, BBC Radio, and Jamie Oliver magazine. 


